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Shaping Memorable 

Environments





Successful resorts all have one thing in common. 

They are places where people want to be –  
for a few days, a few weeks …

… or a lifetime. 

Centara Grand Mirage, Pattaya, Thailand



UnderSTandinG 
The eSSenTialS

What is a 
resort,

anyway?

deerhurst resort, huntsville, Canada

“i WoUld noT exChanGe My 

leiSUre hoUrS for all The 

WealTh in The World.”

— Comte de Mirabeau



ever since the days of the roman baths, people 
have been looking for the same basic essentials 
in a resort experience:

aTMoSPhere | enTerTainMenT | eSCaPe | CeleBraTion | MeMorieS

While basic desires haven’t changed, the means  
of fulfilling them certainly have. 

in today’s leisure world, recreational possibilities 
are practically endless, and resort guests are  
more discerning than ever.



PLACES WITH CHARACTER

forreC started out as landscape architects 
and space planners. our favourite projects 
were recreational parks, urban plazas, gardens 
and resorts – places where people could gather 
to enjoy their leisure time. We always worked 
to build on the natural qualities of a site, to 
create an experience that was unique.

as our firm grew, we gathered together more 
design professionals – architects, interior de-
signers, and others – especially those attuned 
to creating environments with personality as 
well as functionality. as a full-service design 
firm, our method today is the same as it 
has always been: work with the site and the 
location; design the character and the guest 
experience; let the forms and spaces follow.

Character isn’t something you can 
add later – it’s where you start.

aTMoSPhere



This combined experience allows us to create 
exciting contemporary resort environments that 
take advantage of the full range of possibilities.

our ongoing resort work has also taught us  
the importance of designing – and program-
ming – the whole experience: the spaces,  
the site narrative, the activities and especially  
the entertainment.

WHAT do you fEEL LIkE doIng?

We continue to follow our passion for designing 
active, immersive environments. These projects 
are a natural fit for us. our water park projects 
help us to stay connected to the recreational 
potential of the natural environment. our 
entertainment projects keep us focused on the 
newest trends in the vast scope of entertain-
ment technology. 

enTerTainMenT

anywhere people gather can be a place of entertainment.



Today’s resorts face the additional challenge  
of providing a heightened level of novelty,  
excitement, pleasure and sensory delight – 
things that are worth leaving home for. 

yet, even in the remotest location, or in  
the wildest terrain, you need to put your feet 
up. With thoughtful planning, responsive  
architecture, and careful attention to detail, 
every guest can be made to feel at home.

gETTIng AWAy fRoM IT ALL

This is the age of armchair travel, stay-cations 
and virtual tours. it’s easy to “escape” with-
out going anywhere at all, so why bother to 
leave home? 

The simple answer is that nothing compares 
with the real thing – the textures, sights, sounds, 
aromas and sensations, all contributing to expe-
riences that are unique and direct. The need for 
authentic experiences – planned or spontaneous 
– is as strong today as it’s ever been. 

Virtual reality isn’t reality – true adventure  
begins when you leave the house.

eSCaPe



fortune Bay Tourism City, hengqin island, China



REConnECT In A fRESH SETTIng

imagine an ancient roman bath. Who knows 
what they chatted about back then, but 
socializing was just as important as it is today. 
drawing on our experience with civic squares 
and plazas, as well as our restaurant projects, 
we focus on creating buildings and spaces that 
are sociable – exciting and relaxing – places 
where people can get together with family and 
friends, just like they always have.

CeleBraTion

nothing beats spending 
precious time with family 
and friends.



Today, many of our most successful projects 
start with a story that we can build an environ-
ment around. Sometimes the story becomes an 
integral part of the finished project. in other in-
stances, the story recedes into the background. 
in every case, it’s always there: a core idea that 
gives character and cohesion to the experience, 
creating lasting memories and perhaps giving 
guests their own story to tell.

EXPERIEnCES THAT LAST

Memories are built on feelings. So our job, as 
designers, is not just to make buildings and 
spaces, but to create sensations that will stick 
in the mind for years.

one really good way of doing this is to tell 
stories. everyone loves a good story – and  
actually being part of a good story is even 
better. early on, we started using storylines  
as a way of developing immersive spaces.  
We quickly discovered that the best stories  
were those that made visitors feel like they  
were part of the excitement and the romance. 

a memorable experience  
is one you’ll want to repeat.

MeMorieS



MASTER PLAnnIng
Roadmap to success

from concept to completion, the master  
plan provides a graphic description of the 
program – organization, circulation patterns 
and zones, and the relationship of individual 
parts. Beginning as a statement of intent, the 
master plan evolves into a source of reference 
for design and construction, a measuring  
stick for the completed project and, finally,  
a template to guide future growth.

InTERIoR dESIgn 
Taking the story inside

interior design helps to develop the site 
storyline and to establish the project’s 
character and identity indoors, creating 
spaces that are functional, comfortable and 
efficient, as well as thematically connected. 
forreC’s in-house team provides a full 
range of interior design services, from space 
planning to construction administration.

SToRyTELLIng
Stories weave the design together

Storylines provide a creative foundation for 
the project, guiding development of its 
character, just as the master plan guides its 
physical development. Stories generate the 
theme, establish the unique identity and 
provide continuity throughout. Whether or 
not the storyline is clearly evident in the final 
result, it provides the project with personality 
and cohesion.

PRogRAM dEVELoPMEnT
from raw data to buildable reality

The program provides the link between 
the resort’s requirements and the master 
plan. With careful consideration of visitor 
expectations, it spells out the development 
requirements and measures them against 
the financial targets. it describes, in simple 
numbers, all the project elements, and 
considers market and budget, to ensure that 
the project is well balanced, appropriately 
targeted and financially viable.

MARkET And SITE AnALySIS
understanding the demand and location

Working hand-in-hand with technical 
analysts and feasibility consultants, we 
create physical targets for program and 
sizing. With more than 40 years of industry 
experience, our principals are well versed 
in the business aspects of resort planning. 
We can work closely with our clients' 
consultants, in reviewing statistics and 
market analyses, and distilling spread-
sheets into drawings.

ThiS iS hoW 
We do iT



gRAPHIC dESIgn  
And WAyfIndIng
Providing identity and guidance

Signage, graphics and exhibits don’t simply 
inform. like every design element, good 
signage and graphics are critical in establish-
ing a unified character and identity throughout 
the project. Signs and graphics must be both 
useful and entertaining. forreC’s in-house 
services include coordination of specialty 
designers, fabricators and suppliers.

LAndSCAPE ARCHITECTuRE
Shaping the site

landscape architecture blends the project’s 
identity and the site, so that the overall 
environment is cohesive and supportive.  
it’s not just about the scenery. landscape 
architecture considers all of the outdoor 
spaces – the connecting, gathering, open 
and circulation areas – natural or man-
made, planted or paved, water-filled or 
furnished, designed and executed to the 
tiniest detail.

ATTRACTIon dESIgn
And SELECTIon
The added wow factor

entertainment provides drawing power to 
keep customers on-site and bring them 
back again and again. Very early in the 
conceptual process, we consider the 
inclusion of rides and attractions and 
prepare a matrix that will enable designers 
to select, customize, theme and coordinate 
their work systematically and according to 
the numbers. forreC offers full 
coordination services, including selection, 
integration, tendering and on-site direction.

dESIgn MAnAgEMEnT
Making sure the big ideas don’t get lost

in a successful project, the core design ideas 
are evident in every aspect of the guest 
experience. forreC’s design management 
service ensures that the big picture concept 
has not been diluted by the time the finishing 
details are applied. Working on behalf of the 
client, our specialized knowledge allows us to 
expand the standard reviews and on-site 
direction to include items and construction 
methods that are unique to resort projects and 
attraction design. We work closely with clients, 
construction managers, local design teams and 
contractors – anywhere in the world.

Whatever the nature 
of the project – stand-
alone resort, destination, 
community or tourism 
study – we provide the 
services that will help 
our clients achieve 
successful solutions.

ARCHITECTuRE
The program in three dimensions

in resort design, the visitor experience 
always comes first. To allow for this, 
buildings must conform completely to 
the users’ comfort and enjoyment, never 
neglecting secondary amenities – service 
areas, back-of-house functions and other 
necessary facilities. architectural design 
transforms the program and the master plan 
into three-dimensional reality, as a gentle 
extension of the existing context, or in 
entirely new forms of expression.



When we design a resort environment, we look at every 
aspect with fresh eyes. That’s how we create unique  
and unforgettable guest experiences.

When we design a resort environment, we look at every 
aspect with fresh eyes. That’s how we create unique  
and unforgettable guest experiences.

during our 40 years as a successful design 
firm, we’ve grown, and expanded our horizons 
into many different areas, but we’ve never lost 
focus on what we do best: creating places for 
people to gather, have fun and be entertained.

as our company continues to grow, so does our 
commitment to weaving our entertainment and 
recreation experience together with our love 
of landscape and planning. The result of this 
magical combination is that every forreC 
project is distinctive, memorable and a lot of 
fun. Just like the clients and consultants we 
work with, around the world.

Why US?



OPEN







our calling, and our exceptional skill, is creating places where people want to spend 
their precious free time. Whether it’s a half hour spent in a café or an indefinite 
stay in a resort community, we want people to enjoy themselves. 

in resort planning and design, the goal is to create experiences that will entertain 
people and keep them coming back. The following pages offer examples of how we 
have met that challenge in unique and surprising ways.

Case Studies



CenTara 
Grand MiraGe 
BeaCh reSorT

a Modern 
legend



 CLIEnT Centara hotels and resorts

 LoCATIon Wong amat Beach and naklua Beach, Pattaya, Thailand

 oPEnEd  2009

 duRATIon 2005 to opening 

 SIZE 6 ha.

 gfA hotel (550 keys) 57,600 sq. m.

 SCoPE Concept and site master planning

   Project theming

  design development and construction documentation of:  

  - site landscape architecture

  - architecture of the Beach Club, pool bar

  - signage and wayfinding

  Project graphics

  on-site art direction through to opening day 

  hotel architect: Brennan Beer Gorman – ny 

  local architect: Sai Consultant Co. lTd.

at the forefront of 
a new generation 

of resorts that 
satisfy a demand 

for more immersive 
experiences.



THE oPPoRTunITy 
An active landscape experience

Centara grand Mirage Beach Resort Pattaya is  
a 550-room, five-star luxury resort on a private 
beach in one of Thailand’s most popular tourist 
destinations. among the many competing first-
class hotels, Centara enjoys a huge advantage: 
it’s an active landscape – a feature that sets it 
apart from other beach hotels. 

Visitors to the resort aren’t just hotel guests, 
they’re part of a romantic jungle legend.  
once they enter the hotel grounds, guests 
become participants in forreC’s re-imagined 
lost jungle paradise of water, tropical plants  
and adventure.

Guests at Centara Grand Mirage aren’t just visitors – they’re 
participants in the celebration of a vanished civilization.





Key Plan

This documentation is the property of Forrec Ltd. 
and is not to be reproduced without permission. 
Drawings are not to be scaled. Contractor must 
verify all dimensions on site and report any 
discrepancies to the designer before proceeding 
with the work.
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A RoMAnTIC SToRy
The site redefined

our original brief was to design a pool and 
garden for the resort. But the project needed 
something more to set it apart from neighbour-
ing hotels, all with the same spectacular 
sloping terrain, tropical beachfront, crystal blue 
waters and golden sunsets. our experience told 
us the hotel needed a great story. 

So, as we often do, we wrote one, this time in 
the form of a legend. it began: 

When humans first came to the land, the 
wisest and strongest spirits who ruled its 
natural world appeared in a dream. Each spirit 
took an animal form. One appeared as an old 
and wise turtle, another as a beautiful crane, a 
third as a white tigress and the fourth took the 
form of an elephant.

The story goes on to tell of a mythical jungle 
tribe that lived in perfect harmony with nature 
– providing a theme that unites all elements on 
the hotel grounds. This includes everything from 
entry gate to beachfront, including site architec-
ture, landscape, recreation areas and graphics. 
intricate totems, carvings and representations 
of mythical creatures populate the site. in the 
hotel itself, furniture, restaurant menus, room 
keys and interior graphics expand the theme.

Centara Grand Mirage 
is an immersive guest 
experience – right down 
to the last detail.



THE PRoCESS
Many minds working together

To bring this story to life, forreC pulled 
together its best team of in-house architects, 
landscape architects, illustrators, interior 
designers, theme designers, graphic designers 
and writers. no detail was overlooked. The 
jungle water garden – the most elaborate part 
of the design – required many models, sketches 
and scaled drawings to work out its complicated 
three-dimensional geometry.

THE EXPERIEnCE
A jungle sanctuary

The water garden, the resort’s main feature, is a 
jungle sanctuary of shallow waterfalls, caverns 
and pools interconnected by body slides, a 
meandering lazy river tube ride, a children’s 
play area, a sports pool and a symbolic cer-
emonial platform. a system of trails, bridges 
and elevated walkways weaves its way over 
and through the gardens, rockwork and water 
features. in this lush environment, guests are 
entertained and enchanted from the hotel to 
the beach and through all parts of the site.

and every evening, under the gaze of the carved 
animal totem, on the ceremonial platform, 
guests take part in a torch-lighting ceremony 
that welcomes the arrival of the quiet tropical 
night, just as they did eons ago.



aWarded a 2015 TraVellerS’ ChoiCe aWard, 

aS VoTed By ViSiTorS of TriPadViSor.CoM

“faB for faMilieS”

“oUT of ThiS World”

— Tripadvisor





C8 VidanTa
reSorT

a fantastical 
resort



a destination resort 
with a fantastic 

other-worldly science 
fiction backstory. 

 CLIEnT Grupo Vidanta

 LoCATIon Puerto Vallarta, Mexico

 SIZE 187.5 ha. (overall site) 

  52 ha. (entertainment core)

 PRogRAM Water park, rd&e commercial, eco jungle experience,  

  heritage museum, circus studio, entertainment gardens,  

  culinary centre, ecological swim attraction, festival market

 gfA food & beverage 7,860 sq. m.

   Commercial 5,600 sq. m.

  Museum 1,800 sq. m.

  hotel (85 keys) 9,325 sq. m.

  Key resort 2,360 sq. m.

 SCoPE  Concept design, including:  

- master planning

  - attraction design and selection

  - program development

  - storytelling



We were motivated by one of the shortest and most poetic briefs we’ve ever  
been given. The instructions for designing this major Mexican destination  
resort consisted of a single mood sketch and eight words:

“different moons disseminate landscape elements across the site.”

THE oPPoRTunITy  
designing a fantasy

Vidanta, the largest resort timeshare developer 
in north america, wanted to add more vibrancy 
and entertainment to their developments by 
taking the resort timeshare concept to resort 
destination status. To distinguish themselves 
from the many competing projects, it was  
going to take more than swimming pools and 
tennis courts.



THE foRREC ConCEPT  
The evolution of a village

“Different moons disseminate landscape  
elements across the site.” 
 
design briefs are rarely this open-ended: just 
a dramatic statement of an unlikely event. But 
this brief was devised by our creative collabora-
tors Cirque du Soleil, and was intended as 
an imaginative spark, rather than a building 
program. for us, as the opening line of a site 
story, it offered limitless possibilities. 

rather than expanding the story, we let our 
design sketches do the talking. first, we imag-
ined how early peoples might respond to strange 
land forms, left over from lunar collisions. 

Maybe they founded a village on the site that 
developed over time. Using our own mystical 
lunar coordinates, we then created a historical 
record of the fictitious village in plans and 
sketches – starting with a primitive settlement 
that grew into a trading centre, a market town 
and, finally, an international destination resort.

despite its imaginary origins, for the resort’s 
planning and architecture, we created a realistic 
building program based on attendance figures, 
amenity requirements and square footages for 
all major areas. 

REfInIng THE ConCEPT 
other-worldly architecture

our solution was exciting and unusual, but 
Cirque du Soleil and the client felt that its forms 
and spaces were too much like a real village, 
and not enough like the bold shapes and colours 
of their sketch. if the event itself was beyond 
human experience, then maybe the architecture 
should be, as well.

We considered the possibility that the lunar event 
had stimulated the creation of a whole new kind 
of architecture – something extraterrestrial, full 
of mystery and superstition – a new kind of living, 
breathing architecture unlike anything on earth. 
These new forms avoided straight lines and right 
angles; horizontal walkways became walls; walls 
became gardens; gardens became bridges.





THE SuCCESS  
Imagination made tangible

as it sometimes happens, the project was 
retired. But, our design team, with Cirque du 
Soleil as collaborators, had seized the opportu-
nity to exercise their storytelling abilities 
without using words, and without relying on 
familiar forms. We discovered once again that 
the power of unrestricted creative imagination 
can produce remarkable, fantastic – possibly 
even buildable – results.







BroWnWood

retirement 
living 

redesigned



an active resort 
community that 

brings local 
tradition to life.

 CLIEnT The Villages

 LoCATIon The Villages, florida, USa

 oPEnEd 2012

 duRATIon 2010 to opening 

 SIZE 3.65 ha./ 9 acres

 PRogRAM restaurant, office, retail, bank, movie theatre,  

  parking (1,966 spaces)

 gfA Phase 1 12,450 sq. m./ 134,000 sq. ft.

  full build-out 393,400 sq. m./ 4,234,500 sq. ft.

 SCoPE Concept design through to detail design

  of major core facilities, including:

  - master planning

  - architecture

  - landscape architecture

  - storytelling

  - graphic design and wayfinding



THE oPPoRTunITy 
A new kind of community

a visionary family business, planning to 
establish a whole new kind of residential 
lifestyle community in central florida, was 
looking for a design firm that shared their 
vision. having seen examples of our exciting 
outdoor spaces, particularly our recent 
Universal Studios projects, The Villages 
approached us to discuss their ideas and, 
ultimately, to help them realize their goals.

THE ConCEPT
Three villages with one defining idea

The project consists of a linked sequence of 
communities, each with a distinctive central 
space that reflects an aspect of Central florida 
history. each of these “town squares” contains 
a mix of small-scale commercial functions as 
well as an entertainment space, as both a 
unifying element and an activity centre. The 
unique architectural expression and continuous 
hum of year-round activity – programmed and 
un-programmed – has enabled these spaces to 
generate a strong community identity.

“When We STarTed The 

deVeloPMenT of The VillaGeS, 

We Were deliGhTed ThaT We 

had foUnd a deSiGn firM ThaT 

UnderSTood oUr oBJeCTiVeS  

So Well and had The exPerienCe 

To helP US realize TheM.”

— Tracy Mathews, VP of design, The Villages



SPAnISH SPRIngS, The firST of 

The ToWn SqUareS, harKS BaCK 

To florida’S SPaniSh Colonial 

PaST. a Shaded CenTral Plaza 

feaTUreS a rUined MiSSion 

Wall and a qUieT foUnTain. 

The SPaniSh Colonial TheMe 

CarrieS ThroUGh The enTire 

deVeloPMenT in The reTail 

faCadeS and inTeriorS.

The SeCond ProJeCT, LAkE  

SuMTER LAndIng, BorderS  

a larGe Man-Made laKe –  

reMiniSCenT of a florida 

CoaSTal reSorT ToWn. aS in 

all The SqUareS, PeriPheral 

ParKinG ProVideS ConVenienT 

aCCeSS, While MainTaininG 

The qUainT SMall-ToWn aTMo-

SPhere WiThin The CenTre.

BRoWnWood, The Third in The 

SerieS, CeleBraTeS florida’S 

liTTle KnoWn CoWBoy hiSTory. 

CreaTed in The STyle and 

ShaPe of a ranCh Corral, 

BroWnWood’S CenTral area 

SerVeS aS BoTh a CirCUlaTion 

and a PerforManCe SPaCe, 

WiTh rail fenCeS, GaTeS, 

SPeCTaTor STandS and a Main 

STaGe Modelled on a florida 

CraCKer CaBin.



BRoWnWood
Where the real west began

a fact that is not widely known: The wild west 
actually started in the southeast. eighty years 
before the first vaquero crossed from Mexico 
into new Mexico – and fully 300 years before 
the Wild West legend was born – “cattle 
hunters” were tending herds in central florida. 

in 1521, when the Spanish explorer Ponce de 
león landed on florida’s east coast – barely 60 
miles from where Brownwood is today – he 
brought cattle, horses and a tradition that grew 
to represent the very definition of the american 
spirit: the american cowboy. This tradition 
continues to this day, in locations such as the 
65,000-acre adams ranch at nearby fort 
Pierce, florida.

as the third project 
developed during our  
20-year affiliation with 
the Villages, Brownwood, 
like its precursors, has 
a vibrant and distinctive 
social heart.



THE foRM
A tribute to a lost history

Brownwood’s streetscape replicates the façade 
architecture typical of a central florida cowtown 
in the 19th-century. The architectural style is a 
perfect match for the standard 20-foot wide by 
60-foot deep single-story retail bays. “histori-
cal” plaques and antique-inspired signs add to 
the sense of tradition.

THE SPACE
An active town centre with a relaxed feeling

in addition to the central corral, the ranch 
theme is reinforced with elements such as a 
grain silo and an abandoned pickup truck. an 
adjacent theatre takes the form of an old barn. 
in the evenings, the square provides space for 
vendors to set up their carts.

“BeinG in BroWnWood MaKeS 

US feel liKe We’re on a 

PerManenT VaCaTion.”

— a Brownwood resident



THE EXPERIEnCE
The leisure lifestyle

our client’s goal has been to set the stage for 
an appealing way of life – a reconstruction of 
the pace and texture of an earlier time. as the 
focal centre of the community, the town square 
provides a unique and memorable identity, 
while providing year-round enjoyment for local 
residents and visitors from surrounding areas.

THE SuCCESS
A retirement resort, refined

The project’s success can be credited to the 
seamless blending of entertainment and 
lifestyle: a vital retail environment combined 
with the attraction of round-the-clock 
entertainment and programmed activities, 
wrapped in the romantic appeal of a bygone era. 
The result is an active resort environment that 
is packed every night of the week.

Brownwood celebrates an authentic aspect of central florida history, with activities 
and a unique architectural character that create a strong community identity.  
rather than telling a story, it provides a reconstituted historical setting in which 
modern stories can unfold.



Selected resort Projects



forrec’s 
Water Park 
experience

CHInA

BlaCK iSland reSorT
dairen, China

ChiMelonG forTUne Bay
hengqin island, China

ChiMelonG PanyU lonG 
TerM MaSTer Plan
Guangzhou, China

ChiMelonG qinGyUan 
foreST reSorT
qingyuan, China

ChiMelonG diSCoVery iSland
Shangchuan island, China

ConTinenTal hoPe reSorT
Chengdu, China

GUiyanG MaSTer Plan 
Guiyang, China

hanGzhoU eCo reSorT
hangzhou, China

oCT eCo ParK reSorT 
Shenzhen, China

SenBo Green ParK reSorT
deqing, China

SeVen STar ToUriSM reSorT 
and leiSUre CoMMUniTy
China

Taila Winery reSorT
rushan, China

zhoU hai eCoSySTeM 
CoMMUniTy 
Shanghai, China 

EuRoPE/MIddLE EAST 
& noRTH AfRICA

aqUa dUnya 
dubai, Uae

dUBailand 
dubai, Uae

dUBai SPorTS CiTy 
dubai, Uae

eUToPia reSorT
riyadh, Saudi arabia

lUlU iSland
abu dhabi, Uae

Media PlaCe @  
dUBai Media CiTy
dubai, Uae

reKa reSorT
Billund, denmark

WeST Bay laGoon reSorT
doha, qatar

yiTi reSorT
Muscat, oman

noRTH AMERICA

BlaCKhaWK reSorT
Colorado, USa

BlUe BeaCh
Wasaga, Canada

BroWnWood
The Villages, USa

CalGary olyMPiC ParK
alberta, Canada

ChiPPeWaS of raMa reSorT 
rama, Canada

deerhUrST inn & 
CoUnTry ClUB
huntsville, Canada

diaMondhead reSorT
Mississippi, USa

eCho Valley 
reSorT CoMMUniTy
Toronto, Canada

CARIBBEAn/LATIn 
& SouTH AMERICA

aqUa reSorT PanaMa
Panama City, Panama

aqUariUS
St. Maarten, dutch antilles

BlUe
Turks & Caicos

C8 VidanTa reSorT
Puerto Vallarta, Mexico

MorGan’S PoinT
Bermuda

ST. KiTTS reSorT
St. Kitts

GrandVieW reSorT
huntsville, Canada

liGhThoUSe PoinT yaChT 
and TenniS ClUB
Collingwood, Canada

MUSKoKa Wharf
Gravenhurst, Canada

niCKelodeon faMily 
SUiTeS reSorT
lake Buena Vista, USa

SPaniSh SPrinGS  
Main STreeT
The Villages, USa

laKe roSSeaU
Muskoka, Canada

laKe SUMTer landinG
The Villages, USa

Wharf VillaGe 
Magnetic hill, Canada

hyUndai SUnGWoo 
leiSUre ToWn
Seoul, Korea

JaiPUr ToUriSM CiTy 
Jaipur, india

KaPUK landinG
Jakarta, indonesia

Koh lan reSorT
Koh lan, Thailand

reSorTS World 
Sentosa, Singapore

SinGaPore ToUriSM STUdy
Singapore

SUWon reSorT
Suwon, South Korea

TaMan feSTiVal
Bali, indonesia 

IndIA/SouTH 
EAST ASIA

aaMBy World reSorT
Pune, india

CenTara Grand MiraGe 
BeaCh reSorT
Pattaya, Thailand

deSarU reSorT
Johor, Malaysia

doWnToWn @ UniWorld
Kolkata, india

enChanTed KinGdoM
Santa rosa City, Philippines

fUTUre land
Vinh Phuc, Vietnam

ha lonG Bay
ha long Bay, Vietnam

forreC’s 
resort 

experience



CLIEnT
Chimelong 

Group

PRoJECT
fortune Bay 

Tourism City 

LoCATIon
hengqin island, 

China

SCoPE
Master planning 

and concept 

design

SIZE
600 ha 

PRogRAM
Commercial      376.17 ha

residential            80.5 ha

Marina               37.2 ha

hilltop entertainment    237.82 ha

Waterfront promenade

hotels

Safari

Marine theme park

School

The next big tourist destination
fortune Bay Tourism City



Seen as the next big tourist destination in China, fortune Bay Tourism City is situated 
on hengqin island, a few kilometres from Macau. forreC was asked to create a master 
plan for this vibrant development, encompassing entertainment, a large luxury retail mall, 
luxury hotels, commercial, residential, a safari park and a hilltop eco park. The waterfront 
includes international ferry terminals and a large-scale yacht marina.



CLIEnT 
hemaraj land 

and development 

Public Company 

limited

PRoJECT
Koh lan resort

LoCATIon
Koh lan,  

Thailand

SCoPE
Master planning, 

architecture, 

landscape 

architecture, 

creative, program 

development and 

concept design

SIZE
41 ha

a complete resort experience
Koh lan resort

PRogRAM
5 hotels (1,200 keys)  94,300 m2 

Marina  21,350 m2 

Beach club  10,500 m2

retail /f&B  11,000 m2

Conference centre  3,600 m2

attractions  12,550 m2

Water park

3-star family resort village hotel

4-star water park beach hotel

residential

Koh lan resort elegantly meets the resort destination needs of today and tomorrow, offering the highest level of entertainment opportunities 
for guests. Koh lan preserves the outstanding natural landforms and integrates them with a new marina, entertainment hub, water park, 
condominiums and beach resort with a variety of amenities and attractions. The resort also offers a variety of accommodation from 5-star luxury 
to family resorts.



forreC completed an overall site study in preparation for the planned expansion of one of ontario’s premier resorts.  
This study facilitated the timely approval of the expansion with innovative planning that satisfied all environmental regulations.

expansion of a premier resort
deerhurst resort

CLIEnT
deerhurst 

resorts ltd. 

PRoJECT
deerhurst

resort

LoCATIon
huntsville,

Canada

SCoPE
Master planning 

and detailed area 

development/

landscape 

architecture 

PRogRAM
18-hole golf course

residential

CoMPLETEd
1991



exhibition

retail

Commercial office

Single family residential

lowrise residential

Midrise residential

entertainment retail

hotel

Central lagoon hub

Parking

Canal

Marina

Cultural Centre, library, aquarium, 
Museum

Property line

ProGraM Plan

CirCUlaTion Plan

& UnderGroUnd/PodiUM 

ParKinG

ConCePT diaGraM

land USe Plan

due to its unique beauty, ha long Bay has been recognized as a UneSCo World heritage site. To create a site-sensitive destination development, 
forreC devised a comprehensive master plan, based on local mythology, that included an archipelago of reclaimed land connecting the 
spectacular natural islands and rock formations. The mixed-use program of marinas, resorts, commercial-retail, cultural and residential areas 
helps make the waterfront accessible to the existing city for both tourists and the resident population. 

Part mythology, part spectacular reality
ha long Bay

CLIEnT
Vina Megastar 

Group 

PRoJECT
ha long Bay

LoCATIon
ha long Bay, 

Vietnam 

SCoPE 
Master planning 

and concept 

design

 

PHASES 

Three

SIZE 

36.32 ha 

ToTAL gfA 

503,000 m2

PRogRAM
retail

entertainment

hotels

Cultural

Commercial office

residential

Marina



Genting Berhad/Star Cruises, the prospective investors for this 49-hectare integrated resort, retained forreC*, to assist in the planning, 
design and landscaping of this world-class project, which includes a Universal Studios theme park, sea/marine life park, world congress centre, 
international showroom, casino, entertainment festive walk, waterfront promenade, and four major hotel complexes.

a new world-class experience in Singapore
resorts World at Sentosa

CLIEnT
Genting Berhad/ 

Star Cruises

PRoJECT
resorts World at 

Sentosa

LoCATIon
Sentosa island, 

Singapore

SCoPE
Master planning, 
program 
development, 
concept design 
and landscape 
architecture

SIZE
49 ha

*in conjunction with Michael Graves & Associates (hotel architects) and DP Architects Pte. Ltd. (architect of record)



a historic lakeport, revived 
Muskoka Wharf 

CLIEnT
Town of 

Gravenhurst 

PRoJECT
Muskoka Wharf

LoCATIon
Gravenhurst, 

ontario

SCoPE
Master planning, 

concept design, 

landscape 

architecture and 

implementation 

strategy

SIZE
10,000 m2

150 hotel keys

oPEnEd
2006

The master plan for this waterside community is based on the traditional use of the lake Muskoka harbour. There has been a renewed interest in 
the steamships that served this area for more than a century and the recently-restored royal Mail Steamship hMV Segwun, north america’s oldest 
operating steamship, still sails from this wharf. The result is a development that combines retail, food, accommodation and cultural resources tied 
together by a scenic boardwalk. 



CLIEnT
al Sharq 

developments, 

Uae

PRoJECT
aqua dunya

LoCATIon
dubai, Uae

SCoPE 
Master planning 

and concept 

design

SIZE
70 ha

PRogRAM 
Water park 

residential

hotel

Conference centre

Commercial

a luxury cruise ship aground in a desert oasis
aqua dunya
The startling centrepiece of this project is a massive land-locked ship, stranded in a desert oasis. nautical in every detail, except seaworthiness, 
the huge structure contains a hotel, retail facilities and a theme park. Without setting sail, the ship transports guests through the golden era of 
travel to visit some of the best beaches and resort islands in a world filled with tropical pools, lagoons and water attractions. Three additional 
resort hotels and a commercial village are also planned. 



re-branding a resort inn
nickelodeon family Suites

CLIEnT
holiday inn family 

Suites resort

PRoJECT
nickelodeon  

family Suites

LoCATIon
lake Buena Vista, 

florida, USa

SCoPE
interior design, 

landscape 

architecture, 

creative and 

concept design to  

 

 

construction  

documentation 

and contract 

administration

SIZE
6.5 ha

800 hotel keys

oPEnEd
2005



for this unique collaborative venture, forreC worked with both the holiday inn Suites 
resort and nickelodeon, to renovate and re-brand an 800-room resort inn. The goal was 
to create a destination leisure environment that incorporated the nickelodeon brand into 
a neutral backdrop for the ever-changing roster of characters. The scope included the  
design of the water park and the new lobby building, as well as the renovation of existing 
retail, dining and entertainment facilities.



designing success means
creating places and
experiences that put 
people first – and make
business sense.



We have succeeded by combining big-picture creative with strict attention to detail. We design 
and deliver breakthrough projects, where people and their experiences come first. Our vision  
is a world that works, plays, shops and lives in places that are smarter, more functional and  
totally people-centred. 

FORREC designs success.

Theme Parks  |  Entertainment Centres  |  Water Parks  |  Retail and Mixed-Use  |  Resorts  |  Museums and Science Centres



Designing Success

Please contact us to find out more  
about how we can help you realize  
your vision of success. 

Suite 100C, 219 Dufferin Street
Toronto, Ontario, Canada
M6K 3J1
T: 416 696 8686
F: 416 696 8866
E: designs@forrec.com
www.forrec.com




